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2 KEY FIGURES ON THE IMMOFINANZ GROUP

Key Figures on the IMMOFINANZ Group

Earnings Data

30 April 2011 Change in % 30 April 2010

EBIT in EUR mill. 424.1 |

134.1% 181.1
EBTinEURmil. 23l e 208.2
Netprofitfor the period in EORmil. 3135, 603% 1956
Eamings pershareinEOR 032, &0k 0.17
Interest coverage ratioin % 1887%.  230% 153.5%
Gross cash flowin EURmil. 3638 1% 387.5
Cash flow from operating activities in EORmil. 31701 211% 4017
Asset Data
30 April 2011 Change in % 30 April 2010
‘Balance sheet total in EURmil. 17559 02% 11,774.4
Equity as a % of the balance sheettotal  440%. 04% 43.8%
Loantovalue ratioin%  57.8% 36% 60.0%
Gearingin% 925% 33% 95.7%
THE IMMOFINANZ SHARE E NAV
536 (diluted) per share,
as of 30/704/20M
H 3356 bill, MARKET CAPITALISATION
based on the share price of
EUR 3.210n30/04/20M
HEE
EEE 1045 bill. NUMBER OF SHARES

EEN as of 30/04/2011



KEY FIGURES ON THE IMMOFINANZ GROUP 3

Property Data

30 April 2011 Change in % 30 April 2010
Number of properties g 01% 1845
Lettable spaceinsqm 6614398, 33% 68339
Occupancyrate " gogxi 01% 90.0%
Carrying amount of investment properties in ELRmil. 86701,  02% | 8,684.7
Carrying amount of properties under construction in EURmil.  299.61  666% 1799

Carrying amount of inventories in EUR mill. 214.5 -15.0% 252.3

Stock Exchange Data

30 April 2011 Change in % 30 April 2010

Camyingamountper sharein EOR 548 ne% 490
Netassetvalue per share dilutedinEOR 536 22% 478
Share price atend of periodin EUR 3210 09% 324
Discount of share price to diluted NAV per sharein% 40.2%: 247% 32.2%
‘Number of shares 1045373586 01% 1,044,216,775
‘Number of treasury shares 108,421,677 na. 0
Market capitalisation at end of period in EUR mil. ~ 3,355.61 08% 33833
INVESTMENT PROPERTY H 8.469 pjll  STANDING INVESTMENTS

carrying amount

asof 30/04/20M

P N
- 1672 STANDING INVESTMENTS
!

number of properties
as of 30/704/20M

ﬁ 66’]4 mill.  RENTABLE SPACE

in the standing investments
as of 30/04/20M
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8 REPORT OF THE EXECUTIVE BOARD

Dear Shareholders,

The 2010/11 financial year marks a milestone in the history of IMMOFINANZ Group. We successfully
completed the restructuring process and are now concentrating on the further optimisation of the
company. In an economic climate that was in part very unfavourable, we used our leaner structures
and new strategic orientation to increase net profit by 60.3% to EUR 313.5 million. At the same time,

we created a solid foundation for a successful future.

An important focal point in asset management was the creation and expansion of a decentralised
staff for our commercial properties in Central, Eastern and South-Eastern Europe. That allowed us to
master the crisis with stable occupancy levels and rents that are again on the rise. Increased invest-
ments in refurbishment and modernisation made, and will continue to make, an important contribu-

tion to maintaining the long-term value of our properties and increasing rental income.

We also expanded our development activities to profit even more from the earnings potential asso-
ciated with successful properties. The new commercial development department is responsible for
project development in the office, retail and logistics segments and also realises special projects
such as urban quarters. In total, we are currently working on more than 20 promising development
projects. Pipeline projects are evaluated regularly and reactivated when the timing is right. We have
the know-how to successfully handle a complete range of assignments from site acquisition to rental.
Our strategy calls for our own development projects to generate 10% of the results of operations

over the medium-term.

In addition to property management and development activities, the sale of properties is a further
source of income for IMMOFINANZ Group. A substantial increase in income from transactions and
sales at prices significantly above the carrying amount of the respective assets, underscores our
ability to also successfully implement our strategy — to optimise or develop properties and then sell
them profitably at the peak of their price cycle — under challenging conditions. With the establish-
ment of an experienced transaction team in 2010/11, we have created the basis to better utilise the
added value potential in our properties. In the first 15 months we exceeded our pro rate targets of

our EUR 2.5 billion sales programme which was laid out until 2014/15.

Earnings indicators confirm the sound development of our operating business. Rental income rose
by 6.9% in year-on-year comparison from EUR 541.7 million to EUR 578.9 million. Results of opera-
tions increased 25.7% from EUR 364.9 million to EUR 458.7 million, among others due to higher
income from property sales. Operating profit (EBIT) grew by an impressive 134.1% from EUR 181.1
million to EUR 424.1 million. A strong improvement was also recorded in net profit, which was
60.3% higher than the previous year. Diluted net asset value (NAV) per share rose from EUR 4.78 on
30/04/2010 to EUR 5.36 at the end of the reporting year.

With the successful issue of the 2018 convertible bond (CB 2018), we generated proceeds of
EUR 515.1 million. Most of these funds were used to repurchase the outstanding 2014 and 2017
convertible bonds. This step allowed IMMOFINANZ Group to refinance convertible bonds that can
be put by the bondholders in 2012 and also significantly improved the maturity profile of its liabilities.

The price of the IMMOFINANZ share generally followed an upward trend during the 2010/11 finan-
cial year, but was unable to disengage from the recent turbulence on international financial markets.

The inclusion of the IMMOFINANZ share in the ATX reflects the importance of the company for the
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Austrian capital market and increased the visibility for international investors. In 2010/11 the price of
our share was, for the most part, higher than the previous year — but remained consistently below
the net asset value (NAV) per share. Our goal is to restore the confidence of investors and achieve a
share price that exceeds the NAV. Our performance curve shows a strong positive trend. Economic
developments in our core countries are generally positive and the signs are pointing to an upturn.
IMMOFINANZ Group has an important head start in a number of the fastest growing European
countries: the "first mover advantage”. We have been active in these countries for a long time and
we remained during the crisis. We have expanded our network and our local know-how. We used
this time to develop new properties at top locations and to modernise our standing investments.

All this gives us an excellent starting position to generate sustainable returns in growing markets.

These sound results and successful optimisation were made possible by the experience and commit-
ment of the entire team at IMMOFINANZ Group. We would like to thank all these men and women

for their hard work and dedication.

The development of IMMOFINANZ Group leads us to assume that we will continue to produce posi-
tive results for our shareholders. Consequently, we will recommend the approval of a 10 cent per

share dividend for the 2010/11 financial year to the annual general meeting on 28/09/2011.

Our plans for 2011/12 call for a continuation of the optimisation course. The sale of selected proper-
ties outside our four core segments and the reinvestment of these funds in high-quality properties
will support the continuous strengthening of our portfolio. We are increasing our focus on the com-
pletion of development projects and the selective reactivation of pipeline projects. In the operating
area, we will concentrate on the active management of the standing investments. Our goals are to

increase occupancy levels and rents in our properties and further optimise the cost structure.

Eduard Zehetner

m Chief Executive Officer

Manfred Wiltschnigg MRICS

Member of the Executive Board

Daniel Riedl FRICS

Member of the Executive Board
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IMMOFINANZ GROUP.

A profitable, stable and risk-optimised
real estate company.

WHO WE ARE
IMMOFINANZ Group

is a real estate invest-
ment and develop-
ment corporation that
is listed on the Vienna
Stock Exchange. Since
its founding in 1990,
the company has com-
piled a high-quality
property portfolio that
now includes more
than 1,600 standing
investments with a
carrying amount of
approx. EUR 8.5 billion.
Our standing invest-
ment portfolio cov-
ers 6.6 million sgm of
rentable space, which
currently has an occu-

pancy rate of 89.9%.

INCOME SOURCES

WHAT WE DO

We generate sustainable income for our shareholders with first-class properties. Our activi-
ties are concentrated on prime properties in four core segments - retail, office, logistics and
residential. The diversification of risk is supported by our portfolio in eight core countries:
projects in Austria and Germany form the basis for investments in Czech Republic, Slovakia,

Hungary, Romania, Poland and Russia.

WHERE WE GENERATE OUR EARNINGS

Our core business involves the acquisition and management of standing investments, the
realisation of development projects and the sale of properties. Roughly 80% of our earnings
come from the rental of prime properties in top locations. The other 20% come from property
sales and the development of our own real estate projects. Together these three components

form the basis for the profitable, stable and risk-optimised business of IMMOFINANZ Group.

WHAT FORMS THE FOUNDATION FOR OUR FUTURE

Following the successful restructuring of the company, we are working hard to generate
increasing profits for our shareholders with each and every one of our projects. Transpar-
ency and a clear understanding of our business model play an important role in this process.
That is why we have refined our strategic orientation and divided our four property classes
into twelve business segments. Each business segment stands for a clearly defined, uniform
group of properties that can be independently optimised and managed. We have a detailed
strategy for each business segment. Our goal is to further optimise our portfolio through the
implementation of these individual strategies and thereby create attractive and understand-

able products for the market.

SEGMENTS

Asset Management

80%

OFFICE 31.1«%

\\ 10%

Trade

\_10%

Development

RETAIL w 25.3%

LOGISTICS L 10.3%
RESIDENTIAL 31.0%
OTHER 2.2%

Distribution of standing investments

as of 30/04/2011, rounded



Carrying amounts & occupancy rates of
standing investments as of 30/04/20M

Germany Poland
Carrying amount in MEUR 657.3 Carrying amount in MEUR 653.9
Occupancy rate 89.9% Occupancy rate 94.8%

Russia
Carrying amount in MEUR801.9
Occupancy rate 96.2%

Slovakia
Carrying amount in MEUR 271.3
Occupancy rate 92.3%

Romania
Carrying amount in MEUR 620.5

Czech Republic Occupancy rate 79.3%

Carrying amount in MEUR 623.4
Occupancy rate 80.1%

Austria
Carrying amount in MEUR 3,803.8 Hungary
Occupancy rate 93.5% | Carryingamountin MEUR 512.1

Occupancy rate 79.7%

100%

IMMOFINANZ Group Non-Core Countries
Carrying amountin MEUR  8,468.6 = Carrying amount in MEUR 524.4

Occupancy rate 89.9% S Occupancy rate 83.6%
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INTERNATIONAL HIGH-CLASS OFFICE

T!I SECONDARY OFFICE AT/DE

+ SECONDARY OFFICE EAST

IMMOFINANZ GROUP.

A well-known investor in high-quality office
buildings for international corporations.

e
STANDING INVESTMENTS
as of 30/04/2011

2,633.2 mil

STANDING INVESTMENTS
carrying amount
asof 307047201

@ 1.3 mill.

RENTABLE SPACE
in the standing investments
asof 30/04/20™M

FOCUS ON HIGH-CLASS OFFICE -

ADDITIONAL FUNCTIONAL OFFICE BUILDINGS FOR COST-CONSCIOUS TENANTS
IMMOFINANZ Group has been active in the office sector since 1990. Our office portfolio con-
tained 112 standing investments at the end of April 2011. These assets have a combined carry-
ing amount of EUR 2,633.2 million, which represents 31.1% of our standing investment portfolio.
Our activities in the office sector are concentrated, above all, on the markets in Austria, Czech

Republic, Poland and Romania.

Our office portfolio consists mainly of high-quality properties in good or excellent locations.
This strategy also proved to be successful during the economic crisis, since rental prices and
occupancy rates remained stable on most office markets — above all in the top segment. Our
know-how and many years of experience flow into the successful management and develop-
ment of office properties. We are currently realising promising development projects in a num-

ber of cities that also include Warsaw, which is currently one of the most attractive office markets

We concentrate on three business segments.

INTERNATIONAL
HIGH-CLASS OFFICE
Share of total portfolio: 12.6%

SECONDARY OFFICE AT/DE
Share of total portfolio: 6.8%

1. FOR SUPERIOR DEMANDS

The International High-Class Office business segment includes prime properties in top locations
and is a main source of stability for IMMOFINANZ Group. Asset management that is tailored
to meet individual tenant needs and building features reinforces this segment, which is charac-

terised by high demand and low price fluctuations.

Our strategic goals for the International High-Class Office business segment
¢ Strengthening and further expansion of activities

e Continuation as a key source of income and stability

2. FOR COST-CONSCIOUS TENANTS IN AUSTRIA & GERMANY

In the Secondary Office AT/DE business segment we bundle good, functional office buildings
in the stable markets of Austria and Germany. The activities in Austria also underscore our com-

mitment to our home market.

Our strategic goals for the Secondary Office AT/DE business segment
¢ Optimisation of properties, continuous improvement in quality
e Transformation of selected properties into top assets through active management and

specially directed investments
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in Eastern Europe. In July 2011 we had three office buildings under construction. Our strategy
for this sector also includes the optimisation of our investment structure through the complete

takeover of standing investments and development projects.

3. FOR COST-CONSCIOUS TENANTS IN EASTERN EUROPE

The Secondary Office East business segment comprises good B-class office buildings in the
capital cities of Eastern Europe. Many years of asset management experience in this region
make it possible for us to generate sound returns and hold occupancy at a high level, even in
difficult markets.

Our strategic goals for the Secondary Office East business segment

e Strengthening of our market position in Eastern Europe

® Generation of higher returns with our experience and capacity to act in this region

e Transformation of selected properties into top assets through active management and spe-

cially directed investments

FOR FUTURE SALE:

In the Opportunistic Office business segment, we combine properties with conceptual chal-
lenges like size, location or quality, which have a substantial potential for repositioning but

do not fit in with one of our three business segments.

Our strategic goal for the Opportunistic Office business segment

* Sale of these properties

BB Center Gamma,
Prague, Czech Republic

371.1% sHARE OF
STANDING INVESTMENT
PORTFOLIO

as of 30/04/20M

82.9%

OCCUPANCY
as of 30/04/20M

43.4 mill.

RENTAL INCOME
inQ4 2010/

6.6%

GROSS RETURN
based onrentalincome
in Q4 2010/M

SECONDARY OFFICE EAST
Share of total portfolio: 8.9%

>

OPPORTUNISTIC OFFICE
Share of total portfolio: 2.3%
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..O.... QUALITY SHOPPING CENTER
STOP.SHOP./RETAIL WAREHOUSE
( X J

IMMOFINANZ GROUP.

A respected international shopping
center developer and operator.

—— 191 WE ARE ONE OF THE LARGEST FOREIGN

- REAL ESTATE INVESTORS IN THE MOSCOW RETAIL SECTOR

STANDING INVESTMENTS IMMOFINANZ Group has been active in the retail sector since 1990. At the end of April 2011 our
as of 30/04/2011

retail portfolio included 191 standing investments. These shopping centers have a combined

21445 mil

STANDING INVESTMENTS
carrying amount
asof 30/04/20M

ﬁ 1.0 mill.

RENTABLE SPACE
in the standing investments
asof 30/704/20M

Polus Center,

Cluj, Romania e b S R e

We concentrate on two business segments.

QUALITY SHOPPING CENTER

Share of total portfolio:16.7% 1. FOR SUPERIOR DEMANDS

In the Quality Shopping Center business unit we bundle large, modern retail properties at top

locations — in capital cities as well as heavily populated economic regions with strong purchas-
I\ ing power. Our excellent connections to major international brand retailers ensure continued

high occupancy and stable earnings.

Our strategic goal for the Quality Shopping Center business segment

e Strengthening and further expansion

2. STANDARDISED SOLUTIONS FOR EVERYDAY NEEDS

STOP.SHOP./
RETAIL WAREHOUSE With STOP.SHOP. we have created and established a strong brand for retail parks in Central
Share of total portfolio: 5.1% Europe. The success of the STOP.SHOP. concept is based on a high degree of standardisation

that maximises cost efficiency for our tenants and also creates valuable synergy effects.
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Golden Babylon Rostokino,

Moscow, Russia

25.3% sHareoF
STANDING INVESTMENT
PORTFOLIO

as of 30/04/20M

92.6%

. L o N . . OCCUPANCY
carrying amount of EUR 2,144.5 million, or 25.6% of our standing investment portfolio. Russia, or to a5 of 30/04/2011
be more precise Moscow, is our single most important retail market, followed by Austria and Poland.
Many years of experience as well as established networks with international retail chains and 478 mill.
partners in key markets are our success factors for the successful management of shopping RENTAL INCOME
centers. We also rely on these strengths for the development of our own projects. in Q4 2010/11
Our projects under construction in July 2011 included, among others, three high-value proper- 8.9
ties that represent benchmarks for their respective regions: the expansion of the Silesia Shop-
. . " . . . . GROSS RETURN
ping Center in Poland, the Maritimo Shopping Center in Romania and the GoodZone shopping based on rental income
center in Moscow. inQ42010/M
Our STOP.SHOPs are generally developed at locations with good traffic connections and in regional
population centers with catchment areas of 30,000 to 150,000 residents. We also benefit from our
excellent customer relations in this segment, which is reflected in occupancy rates near 100% and
stable cash flows.
Our strategic goals for the STOP.SHOP. retail park business segment
¢ Further standardisation OPPORTUNISTIC RETAIL
¢ Introduce the STOP.SHOP. brand in Austria Share of total portfolio: 3.8%

FOR FUTURE SALE:

The Opportunistic Retail business segment combines properties with conceptual challenges like size,
location or quality, which have a substantial potential for repositioning but do not fit in with our shop-

ping centers or retail parks.

Our strategic goal for the Opportunistic Retail business segment

¢ Sale of these properties
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-‘H LOGISTICS WEST
0

Eper— LOGISTICS EAST

Rely on the know-how of Deutsche Lagerhaus to realise the
opportunities inherent in the growing logistics market.

P 102 WE SUCCESSFULLY RENT LOGISTICS PROPERTIES ON THE MAJOR TRANSIT

- CORRIDORS IN WESTERN AND EASTERN EUROPE.

STANDING INVESTMENTS IMMOFINANZ Group has been active in the logistics sector since 1991. By the end of April 2011
as of 30/04/2011

our logistics portfolio had grown to 102 standing investments with a combined carrying amount of

872.3 mil

STANDING INVESTMENTS
carrying amount
asof 3070472011

ﬁ 1.6 mill.

RENTABLE SPACE
in the standing investments
as of 30/04/20™

Deutsche Lagerhaus,

Dormagen, Germany

We concentrate on two business segments.

LOGISTICS WEST 1. ESTABLISHED PLAYER IN A STRONG MARKET

Share of total portfolio: 7.2% Our logistics portfolio in Western Europe represents an important addition to our office and
retail properties. The logistics activities in Western Europe are combined under the Deutsche
Lagerhaus umbrella. Deutsche Lagerhaus is an established player in a strong market that con-

tinues to offer excellent prospects for growth.

Our strategic goals for the Logistics West business segment

e Utilisation of the outstanding prospects on the logistics markets in Germany, Switzerland
and the Benelux countries

e Expansion and strengthening of the market position
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Shushary,

St. Petersburg, Russia

10.3% sHaARE OF
STANDING INVESTMENT
PORTFOLIO
as of 30/04/20M

83.7%

OCCUPANCY
as of 30/04/20M

EUR 872.3 million. That represents 10.3% of our standing investment portfolio. Our most important 18.6 mill

logistics market, Germany, is growing rapidly thanks to that country’s strong export performance.
RENTAL INCOME

. o L . o inQ4 2010/
The focal point of our logistics activities lies in the active asset management of the standing invest-
ments. Our goals are to increase occupancy and optimise the portfolio. Economic recovery is
triggering a steady increase in the demand for logistics space in a number of our core countries. 8.5,
Deutsche Lagerhaus, a wholly owned subsidiary of IMMOFINANZ Group and our competence

- S . . GROSS RETURN

center for the logistics segment, recorded the best rental results in its history during 2010 with the based on rental income
closing of contracts for 196,000 sqm. in Q4 2010/11

2. EMERGING LOGISTICS MARKETS IN THE EAST LOGISTICS EAST

Logistics East covers all logistics activities in Eastern Europe. Close cooperation with our West Share of total portfolio: 2.7%
European competence center creates an important competitive advantage for the Logistics

East business segment.

Our strategic goals for the Logistics East business segment

¢ Harmonise portfolio and evaluate opportunities

e Concentration on three East European core markets with uniform branding

e Utilisation of Deutsche Lagerhaus know-how and tenant contacts



18 OVERVIEW | ASSET MANAGEMENT

IMMOFINANZ GROUP.

Bundled expertise for residential
properties in Western and Eastern Europe.

il 1263

STANDING INVESTMENTS
asof 30/04/2011

2,628.1 mill

STANDING INVESTMENTS
carrying amount
asof 30/04/20M

@ 2.7 mill.

RENTABLE SPACE
in the standing investments
asof 30/704/20M

Erlaaer Strasse,

Vienna, Austria

WE USE OUR KNOW-HOW FROM THE STABLE, LOW-RISK BUSINESS
IN AUSTRIA TO MEET HOUSING NEEDS IN EASTERN EUROPE.
IMMOFINANZ Group has been active in the residential sector since 1990. By the end of April

2011 our logistics portfolio had grown to 1,263 standing investments with a combined carrying

We concentrate on two business segments.

1. LARGE-SCALE RESIDENTIAL PROPERTIES

In the Residential West business segment, we focus on rental apartments and development
projects in Austria and Germany. A strong network in our home market and the expertise of

BUWOG allow us to efficiently utilise opportunities in this area of business.

Our strategic goals for the Residential West business segment
Increasing focus on large-scale residential projects
Expansion of project development for rental and condominium apartments

Constant volume of standing investments, increased acquisitions and sales
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amount of EUR 2,628.1 million. That represents 31.0% of our standing investment portfolio. Our

most important — and a very stable — market in this segment is Austria, where the majority of our

residential properties are located.

Our subsidiary BUWOG designs, realises and manages a wide range of individual residential
solutions in Austria. At the same time, BUWOG is our competence center for residential prop-
erties. Its know-how helps us in Eastern Europe, where there is substantial pent-up demand for
housing in many countries. Our residential development activities are concentrated in Austria,
Poland, Czech Republic, Slovakia and Romania. Fourteen properties were under construction
in July 2011.

2. BENEFIT FROM PENT-UP DEMAND

Residential construction activities in Eastern Europe are bundled in the Residential East business seg-
ment. The goal is to benefit from the high demand for large-scale new residential construction for
the emerging middle class. The efficient and professional realisation of our development projects is
supported by a network that includes BUWOG experts as well as local partners and subsidiaries like

the Romanian Adama.

Our strategic goals for the Residential East business segment

e Realisation of residential construction projects on available land reserves
¢ Successive acquisition of new sites for project development

¢ Development focused solely on condominium apartments

¢ Realisation of large-scale residential construction projects for the middle class

Moselgasse,

Vienna, Austria

asof 30704/20M

95.9%,

OCCUPANCY
asof 30/704/20M

E 32.7 mil.

RENTAL INCOME
in Q4 2010/M

5.0%

GROSS RETURN
based onrentalincome
inQ42010/M

* Only development of
condominium apartments,
no standing investments

19
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INCOME SOURCE: DEVELOPMENT

Realisation of development projects

The development of our own real estate projects supplements asset management and trade as an
additional source of income. Real estate development also makes it possible for IMMOFINANZ
Group to profit from the growth on the property markets of Central and Eastern Europe — along the

entire value chain.

IMMOFINANZ Group increased the pace of internal project development during the reporting year.
Through its subsidiary BUWOG - one of the most experienced residential property developers in
Austria — work focused on a number of properties in 2010/11: 223 residential units were completed in
four projects at a total investment volume of approx. EUR 52 million; 769 residential units with a total
investment volume of EUR 170.7 million are currently under construction; and construction started

on a further six projects with 302 residential units and a total investment volume of EUR 50.1 million.

The newly created commercial development department is responsible for all development steps
from planning to realisation and the rental of commercial real estate. The recently established com-
mercial project development group was organised by asset classes to bundle the available exper-
tise on an international basis. Near-term activities in the International High-Class Office and Quality

Shopping Center business segments will focus increasingly on land and project acquisition at core

Selected development projects

Retail

DEVELOPMENT PROJECTS

Maritimo Shopping Center Constanta,
Romania

* Rentable space: 34,493 sgm

¢ Opening: planned for October 2011

GoodZone Shopping Center Moscow, Russia
® Rentable space: 67,318 sgm

® Approx. 200 tenants

¢ Opening: planned for 2012

CSOB Na Prikope 14 Prague, Czech Republic
® Rentable space: approx. 16,043 sgm
® Opening: planned for 2013

STOP.SHOP. Louny, Czech Republic
® Rentable space: 5,804 sgm
® Opening: planned for 2012

SHOPPING CENTER EXPANSION

Silesia City Center Kattowitz, Poland
® Rentable space: additional 21,055 sgm
¢ Opening: planned for October 2011

RETAIL PARK EXPANSION
STOP.SHOP. Tabor, Czech Republic

® Rentable space: additional 2,000 sgm
¢ Opening: planned for 2012

STOP.SHOP. Trebic, Czech Republic
® Rentable space: additional 13.000 sgm
® Opening: planned for 2012/13

COMPLETIONS IN 2010/11

Shopping- und Entertainmentcenter
Gold Plaza Baia Mare, Romania

® Rentable space: 31,203 sgm

® Opening: 04/11/2010

Retail parks in Slovakia

STOP.SHOP. Dubnica Nad Vahom
® Rentable space: 3,464 sgm
® Opening: 18/11/2010

STOPSHOP. Liptovsky Mikulas
® Rentable space: over 12,920 sgm
® Opening: 11/11/2010

STOP.SHOP. Dolny Kubin
® Rentable space: 5,804 sqgm
® Opening: 14/04/2011

Retail park in Czech Republic
STOP.SHOP. Znojmo

® Rentable space: over 5,122 sgm
® Opening: 04/11/2010

Office

DEVELOPMENT PROJECTS

CSOB Jungmannova
® Rentable space: 7,668 sgm
¢ Opening: planned for 2nd half-year 2013

Nimbus, Warsaw, Poland
® Rentable space: 19,631 sgm
® Opening: planned for 2013

COMPLETION IN 2011

General renovation Bureau am Belvedere
¢ Rentable space: 15,994 sgm
® Opening: July 2011

Mixed-Use
DEVELOPMENT PROJECT

Gerling Quartier Cologne

 Residential space: approx. 75.000 sgm

o State-of-the-art office and retail space plus
130 high-quality apartments

¢ Opening: planned for 2013
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und core+ locations throughout the eight core markets of IMMOFINANZ Group. The highly success-
ful STOP.SHOP. business unit (the IMMOFINANZ Group brand for retail parks) will also be expanded
in the future. Residential property development projects will remain in the hands of the experienced
BUWOG team. The efficiency and professionalism of the project development department are based
on many years of experience, detailed knowledge of the markets and the extensive know-how of
employees. The goal is to generate roughly 10% of total income through the realisation of develop-
ment projects. IMMOFINANZ Group — and BUWOG Group - place high value on resource-conserv-
ing construction methods and energy efficiency in renovation and project development. Climate
protection and low energy consumption are important elements of the corporate strategy.

After the end of the 2010/11 financial year IMMOFINANZ Group concluded an agreement for the Extensive know-how
full takeover of Adama, the leading Romanian residential property developer. Adama has completed for profitable real estate
approx. 1,500 apartments since its founding in 2005, and a further nine projects are currently under projects
construction or realisation. The company has a property development portfolio with a combined

floor area of over 1,360,000 sgm, which will allow for the realisation of more than 40 additional pro-

jects. For IMMOFINANZ Group, Adama is the ideal platform for the planned expansion of residential

activities and development projects.

Residential Assmayergasse, Vienna, Austria Rosasgasse, Vienna, Austria
® Residential space: 7,804 sgm ® Residential space: 2,085 sgm
DEVELOPMENT PROJECTS * 82 subsidised and privately financed con- @ 37 privately financed condominium

Heller Park, Vienna, Austria

* Rentable space: 40,904 sgm

® 239 apartments as well as a geriatric
center, shops and offices

® Opening: apartments in September 2011,
geriatric center in November 2011 and
offices by May 2012

CONSTRUCTION STARTS IN 2010/11

Muhlgrundgasse, Vienna, Austria
* Residential space: 5,099 sgm

® 54 subsidised rental apartments
e Completion: winter 2011

Carrying amount of the development portfolio by country

dominium apartments
® Completion: autumn 2012

INVESTMENT APARTMENT PROJECTS

Holochergasse, Vienna, Austria

® Residential space: 2,107 sgm

* 40 privately financed condominium apart-
ments

e Completion: autumn 2011

Koflergasse, Vienna, Austria

® Residential space: 2,615 sgm

® 47 privately financed condominium
apartments

e Completion: winter 2011/12

Russia: 21.0%

apartments
e Completion: spring 2012

Investor project Mollardgasse, Vienna,

Austria

® Residential space: 2,188 sgm

39 privately financed condominium apart-
ments

e Completion: autumn 2011

Carrying amount of the development portfolio by segement

Quality Shopping Center: 39.2%
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INCOME SOURCE: TRADE

Acquisition and sale of properties

In addition to property management and development, the acquisition and sale of properties is
one of the three main sources of income for IMMOFINANZ Group. These activities are designed
to profitably strengthen the property portfolio through selective transactions that reflect the corpo-
rate strategy. Sales are focused, above all, on properties whose size, quality and/or location - e.g.
properties in secondary or tertiary cities, or outside the core countries — as well as use (e.g. hotels)
do not fit in with IMMOFINANZ Group's target portfolio. The strategy for property trading includes
increasing the value of these assets through professional management and optimisation, and then
realising this value increase through sales. Acquisitions focus mainly on high-quality properties in

prime locations.

The activities of IMMOFINANZ Group in the residential segment concentrate on portfolio optimisa-
tion through a reduction in commitments at peripheral locations and further investments in large
cities. In September 2010 BUWOG, a wholly owned subsidiary of IMMOFINANZ Group, sold 24 resi-
dential buildings with 581 apartments and 46,200 sgm of usable space in the Austrian province of

Selected Transactions in 2010/11

SALES
Office

Valdek, Prag, Czech Republic
e Total space: over 5,800 sgm
® Buyer: Danish investor

e Sale: end of September 2010
e Strategy: opportunistic sale

MuseumsstraBBe 3, Innsbruck, Austria
e Total space: approx. 1,500 sgm

® Buyer: private investor

e Sale: April 2011

e Strategy: opportunistic sale

Retail

Murgasse 2, Graz, Austria

* Approx. 200 sgm

® Sale: August 2010

e Strategy: opportunistic sale

Bauhaus Budweis, Czech Republic

® Rentable space: approx. 17,400 sgm

e Buyer: CPI Group

e Sale: December 2010

e Strategy: sale of non-controlling interests
and joint-venture-shares

MénckebergstraBBe 13, Hamburg,

Germany

* 6.400 sqm Gesamtflache

® Buyer: Aachener Grundvermégen Kapi-
talanlagegesellschaft

e Sale: February 2011 (Closing: March 2011)

e Strategy: opportunistic sale, withdrawal
from the retail segment in Germany

Castrop Rauxel Specialty Shopping

Center, Dortmund, Germany

¢ Rentable space: approx. 10,000 sgm

e Buyer: Cordea Savills German Retail Fund

e Sale: February 2011

e Strategy: opportunistic sale, withdrawal
from the retail segment in Germany

Residential

Brandhofgasse 5-5A, Graz, Austria
e Sale: September 2010
o Strategy: opportunistic sale

11 apartment buildings, Styria, Austria

¢ Buyer Benedictine Monastery Admont

e Sale: December 2010

e Strategy: opportunistic sale, focus on popu-
lation centers

24 apartment buildings in Vorarlberg,

Austria

® Buyer: a local consortium

e Sale: March 2010

e Strategy: opportunistic sale, focus on popu-
lation centers

ACQUISITIONS
Retail

STOP.SHOP. G6dolls, Hungary

e Total space: approx. 8,300 sgm

o Stake acquired: from 90% to 100%
® Acquisition: May 2010

e Strategy: acquire remaining shares

STOP.SHOP. Zatec, Czech Republic

¢ Total space: approx. 5,900 sgm

o Stake acquired: from 50.5% to 100%
® Acquisition: June 2010

e Strategy: acquire remaining shares

STOP.SHOP. Usti Nad Orlici, Czech Republic
o Total space: approx. 4,300 sgm

o Stake acquired: from 50% to 100%

® Acquisition: June 2010

o Strategy: acquire remaining shares

STOP.SHOP. Puchoy, Slovakia

o Total space: approx. 6,300 sgm

o Stake acquired: from 90% to 100%
o Acquisition: December 2010

e Strategy: acquire remaining shares

Gold Plaza, Baia Mare, Romania

® Rentable space: over 30,000 sgm

e Stake acquired: remaining 25% ownership
now 100%

e Acquisition: February 2011

o Strategy: acquire remaining shares

Logistics

LogCenter Nove Mesto |, Slovakia

e Total space: approx. 24,800 sgm

o Stake acquired: remaining 50%, ownership
now 100%

® Acquisition: August 2010

o Strategy: acquire remaining shares

Deutsche Lagerhaus

® Rentable space: approx. 980,000 sgm

o Stake acquired: almost 10% (remaining 5%
in Q1 2011), ownership now nearly 100%

e Strategy: acquire remaining shares
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Vorarlberg to a local investor. In Styria, 13 buildings with 288 apartments were sold. The proceeds

from these transactions exceeded fair value and will be reinvested primarily in planned expansion

steps on the domestic and international markets. In Austria and Germany, 354 individual apartments

were sold for a total of EUR 48.81 million. The average square metre price was 5% higher than the

previous year at EUR 1,736/sgm.

Plans call for the sale of commercial and residential properties to generate roughly 10% of total

Group income in the future. A five-year, EUR 2.5 billion sale programme was launched at the

beginning of the 2010/11 financial year to optimise the property portfolio and thereby improve

the balance sheet structure. IMMOFINANZ Group completed the following transactions,

among others, during and after the reporting period, which involved the sale of assets totalling

EUR 665.4 million.

IMMOFINANZ Group continued its strategic acquisitions and sales after the end of the reporting year

(Selection)

SALES
Office

Simmeringer Hauptstrasse 47-49,

Vienna, Austria

* Total space: nearly 13,000 sgm

® Buyer: HIH Global Invest

e Sale: April 2011 (as of 30.04.2011, closing
on 20/05/2011)

e Strategy: opportunistic sale

Cirrus Development project, Warsaw,

Poland

® Buyer: Karimpol S.A.

e Sale: June 2011

e Strategy: sale of non-controlling interests/
joint venture shares

Office Campus Gasometer Phase 2,

Vienna, Austria

e Office space: 28,400 sgm

® Buyer: Bank Austria Real Invest Immobil-
ien-Kapitalanlage GmbH

® Sale: August 2011

e Strategy: sale of non-controlling interests/
joint venture shares

Logistics

Selfstorage — Dein Lager

* Total space: approx. 130,000 sgm

® Buyer: MyPlace SelfStorage Holding
GmbH

e Sale: signed in May 2011 (closing: July
2011)

e Strategy: sale of non-controlling interests/
joint venture shares

Property Funds

9 Fund Investments

®5 European property funds: Europa
Emerging Europe Fund Ltd., Europa Fund
Il LP., FF&P Russia Real Estate Ltd., FF&P
Development Ltd. and Polonia Property
Fund Ltd. Il

® 4 American property funds: Carlyle Halley
Co- Investment Inc., Prologis North Amer-
ican Industrial Fund Il LP., Gotham City
Residential Partners | LP. and Broadway
Partners Real Estate Fund Il, LP

e Sale: agreed in June 2011

e Strategy: sale of non-controlling interests/
joint venture shares

ACQUISITIONS
Office

Grand Centar, Zagreb, Croatia

e Total space: approx. 15,900 sgm

e Stake acquired: remaining 20%, ownership
now 100%

® Acquisition: May 2011

e Strategy: acquire remaining shares

Equator, Warsaw, Poland

® Rentable space: 19,100 sgm

e Stake acquired: remaining 49%, ownership
now 100%

® Acquisition: June 2011

e Strategy: acquire remaining shares

Nimbus Development project, Warsaw,

Poland

¢ Rentable space: approx. 20,000 sgm

e Stake acquired: remaining 49%, ownership
now 100%

e Acquisition: June 2011
e Strategy: acquire remaining shares

Retail

GoodZone Shopping Center Moscow,

Russia

¢ Rentable space: 67,300 sgm

e Stake acquired: remaining 25%, ownership
now 100%

® Acquisition