EANS-Adhoc: AMAG Austria Metall AG reports half-year figures for 2011
Strong growth, earnings on record level again

ad- hoc disclosure transnmtted by euro adhoc with the aimof a Europe-w de
di stribution. The issuer is solely responsible for the content of this
announcenent .

Sales rise 21%to EUR 429.2 nmillion as conpared with the first half-year of
2010

EBIT outperfornms the record result of the first half-year of 2010 by 18% and
reaches EUR 59.5 mllion in the conparable period of this year

Cash flow fromoperating activities rises by 36%to EUR 55.8 million

Conti nued extension of capacities at Ranshofen

in EUR mllion HL 2011 H1 2010 Change

Sal es 429.2 354.8 +21%

EBI TDA 81.9 72.9 +12%

EBIT 59.5 50.3 +18%

Net incone after taxes 48.1 37.3 +29%
Earni ngs per share in EUR 1.36 - -

Cash flow from

operating activities 55.8 41.1 +36%
Wor ki ng capital enployed 246.0 195.2 +26%
Equity 475.9 497.0 (4%

Enpl oyees 1,213 1,169 +4%

Devel opnents in the first hal f-year of 2011

In the first six nmonths of the year under review, AMAG Austria Metall AG (AVAG
clearly outperforned the results of the comparable period of the prior year. Due
to the good shipnent volume in the area of special products, sales rose by 21%
to EUR 429.2 mllion. Earnings before interest, taxes, depreciation and
anortisation (EBITDA) increased by 12%to EUR 81.9 mllion and achi eved a new
record level in the conparable period. EBIT even grew by 18%to EUR 59.5
mllion. An over-proportional increase was registered in the surplus for the
period. Earnings after taxes for the first half-year of 2011 are EUR 48.1
mllion, or 29% above the result achieved in the conparabl e period.

Due to the strong demand for alum nium the production facilities are working at
full capacity. Therefore, the Supervisory Board approved a tranche in the anount
of EUR 21 nmillion as a further part of the EUR 75 million investnent progranme

ai mred at boosting capacity by 20% These funds will be used to build a new
melting and casting furnace in the casthouse as well as to expand the capacity
of the existing rolling slab caster. The focus will be on processing coated
scraps in an environnmentally friendly manner in order to produce high-quality
alum niumalloys. In doing so, utnost attention will be paid to optini zing
energy use. In the rolling mill, a new shear line for fabricating al um nium

sheets is to be installed, with high cutting power and nore precise cuts, so as
to conply with tightest process tol erances.

Metal Division

In the first half of 2011, sales in the Metal Division rose 22% from EUR 247. 2
mllion in 2010, attaining EUR 301.2 million. One of the main reasons for this
boost was the increase in the price of alumnium In the sane period, the
average price per ton was at USD 2,576 as conpared with USD 2,163 in the sane
period of the prior year. After being continuously on the rise since 2009, the
price of alumniumin the first half-year of 2011 is beginning to show a

si deways novenent. EBITDA rose fromEUR 9.7 million to EUR 24.8 nillion as
conpared with the first quarter of 2011 (+155% . A conparison of half-year
figures shows EBI TDA to have gone down 24% fromEUR 45.7 mllion in the sane
period of the prior year to EUR 34.5 mllion in this half-year. The mmjor
contributing factors were, in particular, the positive effects fromthe

val uation of hedging instrunents (options) contained in the conparable period in
2010. The higher cost of raw materials as well as effects from currency



translation had a negative effect, while the higher alumniumprice had a
positive effect.

Casting Division

The Casting Division's sales rose by 27%to EUR 68.4 million in the first

hal f-year, and EBI TDA even increased by 75% to EUR 4.7 million. In addition to
a shift in the product mx to higher-priced products, the inprovenent in price
| evel s taking place in the first hal f-year of 2011 also contributed to this
trend. The business trend in this Division is essentially driven by the

devel opnent of the autonotive industry. For AMAG passenger car production in
Ger many, which was expanded by 5% in the reporting period, is of particular

rel evance.

Rol l'i ng Di vi sion

The Rolling Division inproved its sales by 24%in the first half-year of 2011

It thus earned EUR 297.4 million after generating EUR 240.5 mllion in the same
period of the prior year. In Europe, denand fromthe nmechani cal engi neering
sector and fromthe autonotive industry was a material driver of this

devel opnent. In the US, demand fromthe mechani cal engineering and transport
sectors continued to be satisfactory, as was demand fromthe aircraft industry.
The Rolling Division's EBITDA increased by 78% in the reporting period, to EUR
41.0 mllion. The reasons behind this trend are hi gher sales vol unes, a higher
price level as well as a shift in the product m x towards higher-val ue products.

Cut | ook

For 2011, consunption of primary alum niumis forecast to grow by 9-12% overal |
According to a current study of the English CRU institute, the consunption of
rolled al um nium products is expected to see a gl obal annual growth rate of
+7.6% until 2013. For that period, the expected annual growmh rate for Western
Europe is 3.3% while demand is expected to grow +6.6% i n eastern Europe and
+10.9%in Asia. In a breakdown by sectors, growth perspectives are encouragi ng
in the sectors of transport (+10%, construction and mechani cal engi neering
(+8% as well as in the European aircraft industry (+9% . Against this backdrop
and based on the satisfactory order situation, the AMAG Managenent expect the
positive busi ness devel opment to continue for the rest of the year. However, a
slight reduction in quantities shipped is to be expected for the second

hal f-year as conpared with the first six months of 2011. This is due to

mai nt enance work schedul ed at the Ranshofen | ocation

Sunming up it can be said that AMAG s Management, from today's perspective
expect that profitability in 2011 will exceed the record values achieved in the
prior year.

About AMAG G oup

AMAG i s a |l eading Austrian manufacturer of primary alum niumand high-quality
alum niumcast and flat rolled products for various different industries such as
the aircraft, autonotive, sports equipnent, |ighting, mechanical engineering,
construction and packaging industries. Wth 1,175 enpl oyees, the conpany

achi eved sales of EUR 728 million and EBI TDA of EUR 139 million in the 2010
fiscal year.

Cautionary statements

The forecasts, plans and forward-|ooki ng assessnents and statements contained in
this report are based on the information currently available to us. Should the
assunptions on which the forecasts have been based fail to occur, the targets
not be nmet or risks materialize, then the actual results may deviate fromthe
results currently anticipated. W undertake no obligation to update publicly any
such forecasts in light of new information or future events. W have exercised
the utnost diligence in preparing this report and have checked the data

contai ned therein. However, rounding, transm ssion and printing errors cannot be
ruled out. This report is also available in Gernan. In case of doubt, the German



version prevails.
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